
IN CULTIVATING THE NEXT GENERATION OF LEADERS! 
PLAY A ROLE 

Our corporate partners help ensure that children from underserved communities have access to 
transformational wilderness adventure summer camp programs, through which they can develop 

critical thinking, problem-solving, interpersonal, and leadership skills.

Extended-stay summer camp isn’t just about 
having a great time away from home - it’s been 
proven to have a significant impact on youth 
development. As detailed in the American Camp 
Association (ACA) National Impact Study, high-
quality camp experiences cultivate:

•	 Greater willingness to try new things 

•	 Social awareness

•	 Action-based experiential learning 

•	 High levels of belonging 

•	 Positive peer relationships 

•	 Better school experiences and academic 
performance 

•	 Increased affinity for nature 

Enrichment experiences like these are financially 
out of reach for so many families in America. That’s 
why A Thousand Summers (ATS) is dedicated to 
removing barriers to summer camp and making 
these powerful experiences more accessible. When 
you become a corporate sponsor, you’ll play a 
direct role in providing: 

•	 Immersive youth development experiences 
that focus on social and emotional growth and 
leadership development

•	 Multi-week programming at high-quality 
wilderness summer camps across the country

•	 Dedicated mentoring to support campers and 
their families through their ATS journey

•	 Service-oriented leadership opportunities 
for campers to “pay it forward” in their home 
communities



LEVELS OF SUPPORT

Contact Alyssa Street, Development Director, at giving@athousandsummers.org 
to learn about sponsorship levels and how a partnership with A Thousand Summers 
can benefit your company!

$1,000
TRAILHEAD 

SPONSORSHIP

$2,500
BASECAMP

SPONSORSHIP

$5,000
ADVANCED 
BASECAMP 

SPONSORSHIP 

$10,000
ASCENT

SPONSORSHIP

$25,000 
FINAL ASCENT  

SPONSORSHIP

$50,000
SUMMIT 

SPONSORSHIP

Company logo on ATS 
website. Dedicated social 
media post on all available 
channels thanking and 
tagging the sponsor.

Logo and mention in ATS 
e-newsletter. 

Featured blog post about 
the company’s support, 
posted to website, social 
media, and e-newsletter.

Logo and partnership 
mentioned in printed 
material (either spring 
newsletter or annual 
report).

Press release on 
sponsorship. Recorded 
video or audio interview 
with sponsor, to be shared 
on all digital ATS channels.

Individual banner on display 
at selected location. 
Company mentions on 
programs or during ATS 
presentations.


